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LD 2T T b b, gig e LTiE, BN L VRS
TRELPTNG - ARG 72 AR, WCEHLH & MEIMSHO AL R &R P, BE
W&o TTERHIEOF R, BEFAROFERPEEHEMHEZELE0D
DN 5 (Wilensky, 1964; Gummesson, 1981; Carr-Saunders and Wilson, 1993; Kotler,
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