MENDE Y F 4 T & &
HEBITENZ DWW TDELE

— AV av— T4 =T A S AR —

& E ]

4 1HE OB

AWFgEld, ERHISHE OIS, SR Y T4 TRBIEIER L, Tt
HETITHICRIZTEEIIOWT, WATORFAELEHEL, HERDT
— % CTHEIEMIZHGEET 2 2 L2 B E 55,

E IR DRERER A 2 — P &4k o 72RO RZEM 26 & LT, COO
(country of origin) #EZ&A L < HISHN TV 5B, COO 12DV T, 1960 4E{LGLL
BRI K 2 s SCASFE R ST\ B (Usuiner, 2006), L72> L, 70— NViRED
AT, REOEFEICEER S IHE S E L L7205 18R T b
N5 KL)% o 2R, HERD COO DBMADIRAEDS W Z TE20dH
bo RRTHET AT 7 4 =7 4 #&1E COO MEDTHNE BADOD, H
] %2 H I B O KIS ST B EATENC G- 2 B O W TERT LD TH b,

R M AN D BAG DT B ZATEI DB OV TIE, T E THOKE
122w T D ZE A% > 5 72 (Oberecker, Riefler, and Diamantopoulos 2008;
Oberecker and Diamantopoulos 2011)s & - & & X LB N TW D DL, WE
(consumer animosity) fJF%Z (Klein, Ettenson, and Morris 1998) <271 3% H R 7% HH L
F:3¢ (consumer ethnocentrism) (Shimp and Sharma 1987) DREATd 5, HUEIZE
HYETE D E R M 1A SN2 B OB OREIZOVWTEEZE L T LDIC
ML, HEIHE, »5VIEREZELEL, SEEKICH LT L8
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DEFeP->Tnb, TNHEHMETLIMEE LT, FEIFK (patriotism)
%3 39 1) X A (nationalism) (Kosterman and Feshbach 1989) 72 & & & %,

—HT, NENORY T 4 THEFEIEARESNTL2DIC0Mb S
§ (Riefler and Diamantopoulos 2007), Z ILASHEEITENCZ G- 2 58I R W
Moertge sNsrZenPLinl, 7N Y ARIREDIHE VTV
(Verlegh 2001; Oberecker, Riefler, and Diamantopoulos 2008; Oberecker and
Diamantopoulos 2011),

L2 L, FEOESCHIBENORY 7 1 72 BE L, #8770 8, W
— U ZANOHHEX % 5% 9 5 (Jeff and Nebenzahl 2006), = DRIFEIZ DWW T,
2 Y a<— T 745 4 (consumer affinity) B2 % FH V72 255 IEH 2 5
LY #H A 72 DD Oberecker, Riefler, and Diamantopoulos (2008) TH b, =D
%, WXz ZonF IR O A 2 ECTHEMESEDO LN TEY, K
RTINS DT L 2— L2 BT, BRDT— ¥ % v 7-555E
EHEIT) .

528 Ao L ¥ a2 —

1. OA>2a~%— 77+« =7« (consumer affinity) & (&

F v 7 AT 4 — FEFEFHMEIHICINE, 7712711357 Vi
7T AGERERIZL, [2%P0B LY, 2400 ORI T 5 E&E ]
2ETHOT, £ AIEHBRSL MBI L > TH 723 N555, AR
KENCHFIET 25602, BEOERD I B, FROIRKITEVER L
LT, TARHEADIFE, HD VI T SN2 85, HRGEE, &
SRR VERTDZENTE D,

kD=7 4 Y ZHEEBICBWT, 1980 ERUE (774 =5 1 -

1) Liking for or attraction to a person or thing; natural inclination towards something;
sympathy and understanding for something (Oxford English Dictionary 3th, Sep.
2012).
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R=T T4 YT PMONIROTN, I TT 74 =74 LiE, [HFED
SRR OFLE S FLHEAN DN 2 — I, o423, JfiEfks &
VIRGEDFEA W] DL ERENT WD, HUTRMRM, IRITER L & CES
MICHEERSNTEIRT, 774274 - X=T 747708 RBLA
i, THOVo V=T ~OREEE R LR 70 77 ADEFRICDH
© 72 (Macchiette and Roy 1992), Woo, Fock, and Hui (2006) (28757 L I v
b4 — FRBICE S 2 EREgEs 2 O—FlTh b, — 5T, EE~Y—7T
4 VT/RATV AL NFIHIZBWTE (UL T 74 =7 1 ] Of&sE
BT, ZOMSITULIEBEL D% > Tnb 0T, LHEIYHE
HEDREREFZ D —DTH H I EATRIEEN TV D (Swift 1999),
HEETEHERICBIIL7 74 =7 4 WIZEONV— Y O—212, &7
AT VT4 T A B (Tajfel 1982) D3d 5o XMW T A T2 7 4 7 4 B2
5L, NIFMEAESENER (A90 BT 240 & iHER (Zofbo
) ZTTEZR, AFVITET AEHD A N=THHILZDLD
REHII L 72 WS D 2o Cnb, 20720, WEROEMEZED L9
EFRMEANH Y, ARWHENOHBOBRIZ, VbW b NER W EH S
MR DD TH D, ZOWNERANOEIFIINERNA 7 A LIFIN, HE
FHFHRIEHROLFERDPZO—HITH D, —FT, FMERITEICHENIZHRZ
ENBDTIE %, RIIRFEDIERIZEI N RERE 2§25
L b H D (Druckman 1994), 72, TAT VT 47 41EH 0 XHHHBIC &
STHEINDOTIE R, FAICLTHEAPESOEETERT L &
DA TSI T A (Swann 1987; Nes, Yelkur, and Silkoset 2014),
KETld, WBETBSSHTHMOTIY Y a~— T 74 =7 1 #EIC
B3 % 7AiM 72 %5 22 % 4T o 72 Oberecker, Riefler, and Diamantopoulos (2008) @

2)  Affinity is an individual’s level of cohesiveness, social bonding, identification, and
conformity to the norms and standards of a particular group. (Macchiette and Roy
1992, p. 48)
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ERAYEHT 2. $hbb, avia~x— 77427481 HEE
DOEFZN 2 M NEER, & 2\ IEHEE LIS X o THERIC R o 7255 ED
FHENCIT SN D, IFERE, b LCRESEOKET, MEEHRO®E
mRP Y — C AT 2 E BRI B e T L) B EFE R
snpbol ThaY,

avvav—-T T4 =T141&, A% —F 3 3F 1) XL (internationalism)
R I AERY ¥ = X L (cosmopolitanism) & (L7 WA T bo FiEH
[P E DA~ DGR N e ~D K] % &5 OI2% L T (Kosterman and
Feshbach 1989), 2000 4ELARE—H DR THHT 5 I AERY ¥ = X AT,
HEOEOERL D IFHFETRE LTOE#RTY ST LD TH S (Asseraf and
Shoham 2016), I AERY ¥ ¥ R{HEF L1, FEOTLREHT, 234
=T B L7 EEIN R D, fRA R ED S OB MY — YA 2 fiR
IZZITANE D E55, BRI TEMREZ ERT 5 A4 % &7 (Riefler
and Diamantopoulos 2009),

SHEE B OB EOBHIZOVWT, L OMeT B L2001 &
%bo

2. A>av— TI4ZT 4 HSDEA
R=TTAYTHETT 74 =7 4 % RWIZEA L7220 Jeff and
Nebenzahl (2006) T %, [AfZETIE, 24 Y ANOEEITE) 2 FIZZT 7%
5, BEOERHIBIADORY 7 1 TRIEEIHETENCEET L
B L, TOKEET 74 =T AMETRITwD, EETREE, FH
SIHBE DR EENOBSE A LTIRA, 7714 =7 1 Ll

3) A feeling of liking, sympathy, and even attachment toward a specific foreign country
that has become an in-group as a result of the consumer’s direct personal experience
and/or normative exposure and that positively affects the consumer’s decision making
associated with products and services originating from the affinity country(Oberecker,
Riefler, and Diamantopoulos 2008, p. 26)
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1 SHER GO OBK

xH747

RKOF47

4\

HEE

RY2=ZX
B Rk O3 JAERYS=AA

HUFT © Asseraf and Shoham (2016) 12 & V) 7ER.

WIS E SN T WS, 2 THlEE L, [AEdD 5 WIIHAEEST
HOERER, BUGH, S IERFEIEENCEE T 2 HEOKAY ] 2 ST
(Klein, Ettenson, and Morris 1998)", [ Z S “C I Klein, Ettenson, and Morris
(1998) DEIEETIVOBIEN—T 3 v IR L72S, BEARN 2 ERIZIEE
STV 7R\,

ZIT, TOT 74 =T AESIZERL, WO THELWERERMATZD
7% Oberecker, Riefler, and Diamantopoulos (2008) T %

EHLIFET, BUHEATICL o TCaI Va2 — - T T4 =T 1A OFEE
HEFRCNDL, T—AN)TOT 4 =V BILUBRHHETOTTA - 1~
yra— (114%) »oEONERET - 20 ELER, v raey
O LRVTEN 7 A7 3) —OERPEOPo 72 271 - LV TIE,
FATAY AN, g, kB L OBGRREEO 4>, 378 - LNV TI
WAVETERER, AT L N OMoBMo 3oL %5, H7T) —DEE
BT, A4 T7AF AN, Bk & ATRERDS AL 3 ik T,

BT, 774274 DHEBEITEH~NOEBEIIONWT, FVv—=T (>

4)  Animosity is defined as the remnants of antipathy related to previous or ongoing
military, political, or economic events (Klein, Ettenson, and Morris, 1998, p. 90).
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y¥a— (124) %ML TWwb, SEMIHEE B RED.GEROMN
IS 2, FFEQEANDT 7 4 =7 4 SBEE R — E A
OEIFIZG- 2 2B LRIBE N, 72720, ZORBITESRFTIE% L,
mn B RS 7 &R B O EBOER IS T A RAN R HRNICE S DTH
2720 EHIMEDORIZHARDL 720, NVF—DT) 2LV THTT
A Ay Ea— (104) PMrbiizhy, #iad—A M) 7 & EEOMER
WRH N7z,
FROWLOFEENS 3HEE, FHELEIHOmLTIY v ax— T 7
1 =7 4 OWiESB L2 OHBEEITENDBEII DWW THEIENIE 217> T
% (Oberecker and Diamantopoulos 2011), JGATHIZER L OO LIZBIT 5
VT — F DT SN2EMIEH 2 W, A=A MY 7 O%
HEARRICERSNIA LV ITA VRET =595, 77427140 2HT
R —3LK (sympathy) & %75 (attachment) —ANEDP O LAY o 720 FD 1T,
THEATE), FELCEBANOEMIIN T 2OV TR TV,

3. ZDBEDOEEMTR
IV aR— T T4 =T 412DV, Oberecker & LAREATH 72 B
MBI DWT, B ARamz T o 321240 T3 4,

© WERE LIHEEITENDOEE

DYy av— T 74T A NOFREWESIZAT T, TTMERED
FZICE R B TOHNTe ZOBROT 70— FEIzonTid, EIEN7
U —F LR T 70— F O 2 EEIIFT 5 N5,

Oberecker and Diamantopoulos (2011) I&, I a~x— T 74 =714 D
WEIZBVWTEENT 70 —F 2 Lo TWwb, T4bb, FHEOENDH
BB DM R IEIFIZOWTHE L, £ ORFHiE 2 L (sympathy) & 557
(attachment) THE 2 T\ %, € D%, [6 R JE 1L Bernard and Zarrouk-Karoui
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(2014), Naseem, Verma and Yaprak (2015), Halim and Zulkarnain (2017) 72 & C
LEHEN TS, 2B, MWEXRIE Oberecker and Diamantopoulos (2011)
13+ — A M1 7 A, Bernard and Zarrouk-Karoui (2014) 17 J ~ A N'C, If
ELEZBEFEETCLEOERNOBEZMES 522 L oTwd, — /T,
Halim and Zulkarnain (2017) Ti&, £ ¥ F4 37 ADOHAENOEE & H AR
MNDREEZ WS> Tndo TOXH AT 70 —FoENzmIE, HER
HOER AL DRFERIEIZRIMR 7 (il L7 RETRETREZR Z £ 12 %o

LA L, BEEFER~NOFMALEETNS, $2bbM T a X L
B9 5720, FEROL)RIEET 70 —FIILTLLBPEFT AR\, L
oo T, BT 7u—FEFEH L TwAI%ED £\ . Wongtada, Rice,
and Bandyopadhyay (2012) Tl&, % A - /N2 327 D& 5 K50 MBA FHA %
MRIZAT - 7RI E D THBIZT 71 =7 1 REZREL Tw b,
BOIEA, BREA 7T, 770y =LA/ XY ary, BHEEED,
BEEBBONTIT) =T 74 2T APBRENDL T LIk b. R
2 Nes, Yelkur, and Silkoset (2014) TlX, 7 AU B & IV 2 —TIir>727
TA AV 2R LB O ML &b TREREEZIT- 72,
ZIHhOFPT LSO, L/ 7Y NAr =7, B/ 2y —TA4
VAYEN, N, BUREDAODHEETH S, 7B, Bernard and Zarrouk-
Karoui (2014) Tl&, 77 Y A{HBEHEDT 7 4 =7 4 LRI D\ TIHAR724E
&, AR ZAEER, BHIK b, BEOED 4 W2, Er o7,
NSO, S50 5 £ 912, BAMT 70 —FTlE, EOFRERKIZ X
5T, ZLTBZSRERTH ERLHIROREIC L o C, MERES LY
K FHEEDZE D - TL DD D 5.

—7J5, Asseraf and Shoham (2016) Tl&, EM7Z1rCT%n <, ENIZBITA
HoIg [ R IR O REAE b STHIC B K REZZE TR L 720 FESLOFRA S
A AT ZVENIZBIT 24850 TICHT 2BEDEINIC, 25V RET
T 7RERBOKEOEEN S, W72 REIX, Oberecker, Riefler, and
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Diamantopoulos (2008) DEPET — ¥ & H\2, BHINT 70 —F12 & o TH
FEINTHDTH S, PIOFRLTEE LI, EMHNTFEZHTIATT
VIHBEHDOBIAOBI AT 74 =7 4 ORERIZOVTELELT
W% (Asseraf and Shoham 2017), Oberecker, Riefler, and Diamantopoulos (2008)
DRI FED W RBETE 2 518, SBATIIZE & P72 & 9 2 A/ Sz
—hHT, ENETHES NG Do 72 AL BB & £ 6 WEL T (collective
memory) D EENVEDED U LYo 720 CALAEEBNE & IEBMEIZ VD
T742TAOERELTEZLNLD, i X TIREIEH; L) EEZL
RIEENTW5,
NS DWFZEIZ BT 2 HEHH OFEMIfI50@ ) TH %,

@ THETENOME

PRKRFEEIC BT 2T 74 274 DBBIIOVWTRTHL, £7F
Oberecker and Diamantopoulos (2011) TlE, 74— A M) TiHEE » BEH 12,
FEDENDT 7 4 =7 4 IMFERGEOME ) A7 LR ER, S612
FHRELEOLICAT BRI O FERPEE RITT I L oft, JEFE L
A5 —=FaF ) RLblDENHIHS MR o7, F72, Nes, Yelkur,
and Silkoset (2014) T/ VY = —{HEZEZHERHZIZ, TAVAIBLOT T
YANDT TAZTANA Y M) = A X =T e@ L CURHERIZEE
5.2 %2 2B L7z, Bernard and Zarrouk-Karoui (2014) TlX, 77 » X
NIST 7 4 =27 4 RO (FA VLAY 2 =T 22 k) OO L
TLDVEVIEEEN I WEMEFHFOZ &b o7z,

—hT, TYTOFEEFED S EEREANDBEEIIOWTIEY £ &1
¥ R AT T TOREI L ST\ %, Wongtada, Rice, and Bandyopadhyay
(2012) TUE, TAVHEL Y HR=UAND, FAHEBEHEDT T4 =71 &
HEATEIZOWTEREL TV, #R, 774 =271 35 A HBEEDT A
UABSE Y AR NVEGWTLOREDS, BNt BEENICEE
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R G2 B0, MEBNDOBEPGRELVEVER SN, —Ji THE
&, 7 A A s O BLTEH & BEE ENICHRISEET S —HT, Yo
R VEBOGEIBEBEXIOALET 5, b, BiHli~OREIL,
T T4 =T 4 OFHEGE L VB, Halim and Zulkarnain (2017) Tld, 1 >~
FA Y7 NOHAREANOBEEZEEIZIZBWT, 7714 =7 4 13HRY

ATICRADWEY G2 TnWb I Ehbhol Thbb, 774=74°
%wﬁgmiﬁ%mﬁaumwtﬂﬁuxaﬁﬁﬁ?%:tﬁ%%b,:
111Z Oberecker and Diamantopoulos (2011) & b —# 35, L»L, 774 =
TAIIBEBERICAERE LR Y T4 7B e 52 Tninwl ilhoTH
D, AT L 3R 5. ZOHMHIZOWT, FEHEOITEMKOTUEE
DANIERE S RWERE OFHRESI OIS 2 BT T b,

T T A =T A4 LHEPINS, NEERANOREL LTOaXERY ¥ =
A EHEEAREFGCERII) ANTGMETVEIRL, EiFE
2w 4T o 72D 7% Asseraf and Shoham (2016) TH AL 2, f AT TNV DY

X2 Asseraf and Shoham (2016) D43H7E 7 )V

WS

HEEARK
hbER

HiFT © Asseraf and Shoham (2016), p. 553
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YRAERICBITIZ2A4 7)) TBLOENO 7 7 7R EE~NOFHNE L OCHi A
K, WEZEREPLERPSHOEELZTL—HT, IAERY
2 ALDOFEIR LN -7, WMEORET—HTLrAO TV
WA, T T 4 =T A BRI & TR IE DR E 5 2 T,

®  BEER Z OMBIHEMES & OBk

Jeff and Nebenzahl (2006), Oberecker, Riefler, and Diamantopoulos (2008) 72
EOMMPDOWIEL, T 74 =T 4 LEE T RSO ALEN T T
o LoL, (LEEAMIC, EOKIE L ADKFIIE M LA TS
), #ETELLDTHAH (Larsen, McGraw, and Cacioppo 2001; Verlegh 2001),

Oberecker 5 (X IEDEIE &L BDEIBEOIAFIZOWVWTE R L TRV,
INLDOZODEERFIFICHE>ZLFRLTBELVWIETELW
(Amine 2008; Bandyopadhyay, Wongtada, and Rice 2011; Jaffe and Nebenzahl 2006;
Wongtada, Rice, and Bandyopadhyay 2012), %1 2. I, Amine (2008) T, KT
TLT TV AFHECE DO CHHEAEOMRI T 52HEEZTLHL T D,
Wongtada, Rice, and Bandyopadhyay (2012) CAT - 7z#i4& T, #f & & E &
BN ZEWFING 7 A AT H Y, W7 DR & FIRH RO pRE
MH—EOEETHAET WML REL T b, 512, FEIFEETIET 7
1274 EMEIZEWVICER R & EZ o TnDE L TWwh, T74 =7
I FEDO N4, FEFEW LY, BEZEIZ Lo TEBRINLDITHL,
MR BOR L REBFIE ISR T 5 2 L% w,

HAEMBEIZ DWW TIEE S 5 i L 72D 1%, Asseraf and Shoham (2016;
2017) T 5, Asseraf and Shoham (2016) TT-o zFiFIC L B &, A5V T
WL, HBMEWEEE 7 7 4 =7 4 Z FERIEE L2 refo
7.4%, T77HRAATINVAIIK L TUIEED54% L% oTHED,
&2 WIEENIZB W THERTO—ERITIE L ADOKIEZ RIS Ty
HZEDHBIL 720 X512, Asseraf and Shoham (2017) TlX, 774 =7
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H3 FEEEANORG E EEWREO~ M) v 7 A
*HT1ThH RIOT14 Tk
KA EAmECE

SR

FETEcpi

TIA4ZT4

TI74=2T4
BRDEFE

1658
BREOFE

HIFT © Asseraf and Shoham (2017), p. 382

1 DICHER & L TOHEAIFLEE (collective memory) DEFEMZ gL, X
BDEHI BT IMI Y IR - ETNERRL TS, TOETNIZES L,
RYOT 4 THEANREB LT 71 =7 1 OBRDPELET 2546, Hik
LT T4 ZTADVEKEND AT T4 TG EZ0ONE %L, —HT,
AHT 4 TRBEEWRBEEFEON, RV T 1 7RSS 5 5E5130R
BLIBEZR LI 5,
INGEOLEa—%BER NS, KETEIMEOIGERED T — % %
JAWTHARIZBI AT a<w— T 74 =T 4200 THD) 72w,

5 3 fii FEREhF7E

2019 AFEFKIZHRN D FAIZ KRN 38 9 A1 % o6 GACE R AR 2 4T - 720
B L7258 220> v 9 &, A& 7vid 201, 209 L HBLodE&
13 47% 1 53% T, THBRREL

BMoFNEE LT, 9, &bHELIELZ—-27ZFETTE 5w, £
N6 BHENOREROA WAL V72, RIZ, BEEDS OBLG~D
WEHBENB L ORITERIZOWT, 7HRE 122 8bkv-T71
CZFHIRI) TEAT, s, 32T ax— T 74 =274 OFEIE
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HiZDWTHW /2, I 2 Tld Nes, Yelkur, and Silkoset (2014) OHIZEI H %
BENLTH, 774 =T 4 &k%ill5 2 HA K TSR IEAR L
LI S N2, RIS SNZOEEN 1THETH 5. &AL,
TAERY Y Z AL EHBEHEARBTLERIZOWTOEMIEE 25T
WA 7%, ZIZ T Cleveland, Laroche, and Papadopoulos (2009) 33 & OF Shimp
and Sharma (1987) DAEIE R EE A $H L T2 % (Nes, Yelkur, and Silkoset 2014),

FIRGGELRETATADLE, by 75127 AU (G4%, 27%),
El (214, 10%), FAv 144, 7%), A F)AELANAL 7 (LBI213%
6%) BTSN, FORIZTIVA, Y UHR=N, A5)T, F—A
FIVT, AL AHHEL o BOIKCKDEHERDIEIITN TS %, kil
O HEMOERBBIZOEDL S FTHEDE2MIZT v 7 A v LzDIFFR
BV, s, MTEANORITRBED S 5 NXEED 42% % 5D, 7 A
BT E B ERE TIE56% (44095, 304, EENGE RBERET
1£62% 2140955, 13%4) Tho7,

WIZ, avyax—-T74 =274 DEHBAIZOWTERG T 24T 72
(SPSS 23), [EAfEAS 1 LA L, JLiltEAt0.5 DL, [iRBEORT-EfifE 0.5
Db, 220D EORTFICEBEL W & 2RI CHBORN 24T - 72,
B OITOEMHEBD ) bER-7-OE MHEATH D, 2B, b 4HT
T73%DGHAHHEN, ERTOra 2Ny 7 g WTNRLHEL
NVD0.7%B2TEY, REOEBEMEIHER SN,

oz I4HE 2SI S 7z 4 ’BF 2O CHEREZO AT 25,
ENENN/FTA TR A, Buh, BR/L, =08 —F A2 Mes
DT (T’ TD 4 KTHEHEIL, Nes, Yelkur, and Silkoset (2014) & B3
th—#HT 5, —HT, HIGNTWRHEBX L TAL L, [FEUFIE]
St E], [TOEOANZEET 5] ©3THHET, HAOHEZDT

5)  ZAUF 2000 FLAEDO HARICBIT 287 — L2 KB L 72 D E A LN,
MR O B TAAR TR 2 AR I3 HIE T 5.0
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T4 =T A DR ER IR TS & R 2 MED HH 2 EATRIE SN,
w2, WHEN L RITENOERRSITOMRE L TARL (F2),
YRS O, BEEN, RITENE QIZETIVE L ToOFEMR

BOSLNTZ. WTFTEICRTALE, BEERTIIN/FAT7A5 4V (B

NP0 mie |asse| 32507
OODBBEAF & 72 0.209| -0.080 0.599 0.240
OOD T — b3l & 72 0.024 0.067 0.775 0.381
OO LA & 72 0.216 0.166 0.780 0.140
OOD E A & 72 0.376 0.175 0.692 -0.247
OODHE RN & 12 0.192 0.030 0.196 0.885
OODLY 5 =542 A hpslf %72 0.334 0.071 0.208 0.808
OOANERE L\ 0.824 0.138 0.159 0.072
OOADT A 7 A% A VHHF& 72 0.713 0.181 0.264 0.048
OOAD X > 5 1) 5 1 iT-% 0.696 0.141 0.285 0.222
OONEBLZ-EBRIZZE L0757 0.720 0.192 0.155 0.329
OO &~k (BILE) ##H->Twa 0.671 0.358 0.039 0.279
OOBRF DEEAIE & 72 0.192 0.903 0.157 0.064
OODEEY AT AHHT & 1 0.166 0.939 0.104 -0.008
BREGHIZ BT 2 OONPRHEHIINT | g 03] gg30| -0.019 0.058
VE © Kaiser OD1IEBALE Y N~ v 7 A
F=2 HERUFGHT O R
DEIBAR - B H I e LAR L RS
NIFATAZAN 0.187 0.005
Bk 0.130 0.049
B8/ 0.278 0.000
Iy —F4 YAV 0.215 0.001
R? 0.176 0.000
TR hAT I bRt A RS
NFATAZAN 0.259 0.000
Foih -0.035 0.600
B/t 0.310 0.000
Iy —FA4 YAV -0.014 0.838
R? 0.165 0.000
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=0.187, p=0.005), A (8=0.130, p=0.049), H ¥k /AL (8=0.278, p=
0.000), T % —5A4 X b(B=0.215 p=0.001) &, EHFI»HEZIZHE
LTwa, =7, RITERTIEA/ T4 7 A5 4 (8=0.0.259, p=
0.000), H#/3C1b (8=0.310, p=0.000) ® 2 AT DAAE E R EEF L SN
Bihe ¥ =74 A VRTFEFEBEIMER L 2 0ro7,

M€ 7TV OFPNIHRZ NI EREL o 7201d, HHREBEOBEEXNR
FATHERPS T Y Y ax— - 774 =274 2 TRTAHATE VT L8
% Z 51 Ab, Oberecker and Diamantopoulos (2011) THIFFH SN TV 5D,
L E R HRATICIAN T 72 B, ARl R AR ) A S B ERBOEFR L
MABDLETORAGNRHBNII 22 EEZONL, £z, BE~OREE
B & FRATEME OENIZOWTIE, SROMETHL2IZT 2 LEDRH 5,
R, TAER) Y AL EHBREARETLCERIZOVTATHD,
FNENOHE—RITE LTOEBEEILEL, IAER) ¥ =X AI134 61
H (zornNvy 2z a=0.936), HEEHRERGCTEFRIISHESHEHA SN
(zmrNy 7 0=0.868), ZOMBEEEMOEK L OMFBEEARD L (RI),
TAERY ¥ ZALIIHEERS X ORITEN EHERMHENH 5755, 1H
BEARBETLERICTNE L BV, /2, IXER) YA LT 7
4 =T 4 DERTEAEERMBERET RO, LN/ FATAT AN
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People affinity

1. I admire the qualities of ___ citizens. Lifestyle
2. I wish I was patrioti as ___ are. ty .
3 are very creative. 1. ___ are friendly people.
Sympathy . 4. ___ are friendly. Affinity 2. __ are helpful pef)ple.
1. Pleasant feeling likabl ik 3. are hospitable
2 Like 5. _ are likable. ) 1. Tlike ___. people
. i 6. ___are open to new ideas. 2. 1 feel fondness for ___. y
3. Feelings of sympathy 7 are studious 4. __are people who
8. : are well-disciplined. 15<now haore/ t(l)e:]sgg l‘ef;' le
9. The ___ is the land of opportunity for - —aep peopie.
everyone.
Scenery and infrastructure affinity
1. __ have high quality of life. Culture/ lz“df:;z;’e his
2. The ___ has low corruption allowing the cé)unt ’slljﬁsto Scenery
Attachment country to develop rapidly. 1 ;y reciatery' food 1. The scenery in ___ is
1. Captivated 3. 1 would feel very safe when traveling aﬁ d cu‘i)srzne — natural.
2. Feeling attached the ___ bedause its laws are effective. 31 like fhe nature and 2. The nature in ___ is
3. Love 4. T would love to travel to the ___ to see its 1eindsca o in wild and diverse.
4. Inspired beautiful scenery. P —_— 3. The scenery in ___ is

5. I wish the infrastructure in my country was
as efficient as that of ___ .
6. I admire the lifestyle of ___.

4. Ilike this country’s arts.
5. 1 like this country’s
architecture.

peaceful and relaxes.

Technology & innovation affinity
1. The is one of the most important

centers of new knowledge in the world.

Music/entertainment
1. I like ___ music.

Culture
1. The history of ___ is
very interesting.

2.1 like the high technology and new . ; 2. The culture of is
: . . 2. 1 like the movies and . "
innovations that come out of the . . very interesting.
. B - . entertaiment from . .
3. The sevice quality in the is definitely . 3 adhere their
3.1 like the language —
world class. in tradition.
4. The continuously ~improves its i 4. ascribe importance
technology. to their history.
People
1. I feel the people in
are open and friendly to
foreigners.
Business achievement 2. I like the ways of living
1. The is the world business leader. in this country. Ie
. o S ontact
2. companies are very competitive. 3. I trust the people in this
. L 1. T know lots of __.
3. All of the leading ompanies in the world | country. 1 worked with
are located in the . 4. 1 like the mentality of nllany

4. There are a lot of business opportunities in
the .

the people in this country.
5. My experiences with
the people from this
country are positive.
6. I cannot identify with
the people from ___.

Education affinity

1. I admire the quality of education in
the .

2. The education in the __ stresses the
importance of analytical thinking instead of
merely memorizing information.

3. __ are well-educated.

4. All ___ have the opportunity for a good
education.

Politics
1. I like __ government
policies.
2. 1 like this country’s

political system.

3. The role of the country
in  world politics s
admirable.






